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“Success is where preparation and opportunity meet. 
Then try and pray as hard as possible.” 
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ABSTRAK 
 
Pemberdayaan Ekonomi Umat Berbasis Aplikasi PayTren dan Tinjauannya 
Menurut Prinsip Bisnis Syari’ah : Studi pada PT Veritra Sentosa 
Internasional;Adinda Fauzia Setiawan; NIM. 201410510311023; Program Studi 
Ekonomi Syariah Fakultas Agama Islam Universitas Muhammadiyah Malang. 
 
Kata Kunci: Pemberdayaan, Ekonomi Umat, MLM Syari’ah,Prinsip Syari’ah 
 
 Penelitian ini bertujuan untuk mengetahui dampak dari aplikasi PayTren 
yang diciptakan PT Veritra Sentosa Internasional terhadap pemberdayaan 
ekonomi umat (Mitra) disertai tinjauan menurut prinsip bisnis syari’ah. 
 Penelitian ini menggunakan pendekatan fenomenologi. Data primer 
diperoleh melalui pengumpulan data berupa wawancara dan observasi sedangkan 
data sekunder diperoleh melalui data laporan perusahaan serta dokumentasi. 
Adapun informan dalam penelitian ini yakni karyawan dan mitra PayTren yang 
telah bergabung sekurang-kurangnya selama 2 tahun dan mempunyai pendapatan 
mminimal Rp. 10.000.000 ,- . 
 Hasil yang diperoleh dari penelitian ini menujukkan bahwa aplikasi 
PayTren yang diciptakan PT Veritra Sentosa Internasional mempu 
memberdayakan umat yaitu mitra dan mampu memberikan dampak 
pemberdayaan tersebut terhadap umat selain mitra. Serta, PayTren pun telah 
cukup pada standar prinsip syari’ah khususnya ditinjau dari 12 poin syarat yang 
dikeluarkan MUI yang dinilai dari sistem, cara kerja, dan produknya 
 
 
 
vii 
 
ABSTRACT  
 
Community Economic Empowerment Based on PayTren Application and its 
Review According to the Principles of Syariáh Business: Study at PT Veritra 
Sentosa Internasional; Adinda Fauzia Setiawan; NIM. 201410510311023; Sharia 
Economy of Faculty of Islamic Studies, University of Muhammadiyah of Malang. 
 
Keywords:  Empowerment, Economy of the People, MLM Syari'ah, Syari'ah 
Principles. 
  
 This study is aimed to determine the impact of the PayTren application 
created by PT Veritra Sentosa Internasional on the economic empowerment of the 
people (Partners) along with a review according to the principles of  syariáh 
business. 
            This study used a phenomenological approach. The Primary data has been 
obtained through data collection in the form of interviews and observations, 
meanwhile, the secondary data has been obtained through company report data 
and documentation. The informants in this study were PayTren employees and 
partners who had joined for at least 2 years and had a minimum income of Rp. 
10,000,000, - 
   The results obtained from this study show that the PayTren application 
created by PT Veritra Sentosa Internasional is capable of empowering the 
Ummah, namely partners and being able to provide an empowering impact on 
people other than partners. As well, PayTren also has enough on the standards of 
the Shari'ah principle, especially in terms of the 12 points requirements issued by 
the MUI that are assessed from the system, the way it works, and its products. 
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